exponentially to nearly 900 million in June 2012 (100 million in the United States alone). The increase in social networking use has been most pronounced in the last three years among users over the age of 35, and over half of all adult social network users are now over the age of 35 (Hampton et al., 2011) Figure 1(c) shows the operationalization of the mediation model. Table 8 : A summary of the prevalence of the dependent variable (clicking the "I Voted" button).
All results presented in this paper look at user behavior as a proportion of all users in the sample (row 1). However, the prevalence of clicking "I Voted" is higher when looking only at users who logged in on Election Day (row 2).
